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Setting The Stage
By - John Boyanoski 
(July 31, 2007) 

Not many people can say they've seen 
President Bush zoom by them on a 
bicycle first thing in the morning followed 
by a horde of Secret Service agents in 
golf carts, ambulances and fire trucks. 

But it was an everyday experience for 
Keith Thornhill and the rest of the team at the Charleston-based Production Design Associates during the 
2004 G-8 Summit.  

"We'd hear this big commotion and look up, and be like ‘holy smoke, that's the president,'" said Thornhill, 
the company's project manager and in charge of most political events. 

PDA is a 16-year-old company that does video, audio and lights for all kinds of events, but has added a 
very big customer in the last few years -- the White House. And that has led to numerous other political 
events including the Democratic presidential debate at The Citadel last week and Bush's stop in Charleston 
the next day. 

The company started working with the White House after a December 2001 event at The Citadel, Thornhill 
said.  

"We established a good relationship," he said. "It just went from there." 

Thornhill said the company has done at least 60 events with people such as Bush, Vice President Dick 
Cheney, U.S. Sen. John Kerry, D-Mass., and the Republican National Committee. They did the 2005 
Inaugural ball. During the last week of the 2004 campaign, Thornhill went from Fort Myers, Fla., to Pontiac, 
Mich., then to Miami in a course of three days following President Bush. 

"I'll be honest with you. It's awesome," Thornhill said. "You are right in the mix of things." 

This is not easy work. They spent almost six weeks planning the schematics for the Charleston debate 

PDA crews started working 10-hour days the Wednesday before the Monday debate to set up the massive 
amount of equipment. There was between 40,000 and 50,000 pounds of lighting equipment over the stage 
where the eight candidates spoke. There was 600 feet of trusses. There was the video wall where the clips 
from YouTube users were shown to the candidates. There were two 10 and half feet by seven and half 
video screens set up in the post-debate spin room. 

Thornhill said the first 30 or so events were stressful because of the pressure of working around political 
figures. A blown fuse or falling light could have major repercussions. 

"You realize that one mistake could create a moment that could cost somebody an election," he said. "It 
was nerve-racking. The worry factor is still there." 

The most interesting event, though, was the 2004 G-8 Summit held at Sea Island, Ga. Besides the morning 
Bush caravan, the team would see people such as former British Prime Minister Tony Blair, Canadian Prime 
Minister Paul Martin and former French President Jacques Chirac. 

"You'd be standing there, look away, and the next thing you know Paul Martin Would be standing next to 
you," he said. 

John Boyanoski can be reached at jboyanoski@scpols.com. 
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Setting The Stage
By - John Boyanoski 
(July 31, 2007) 

Not many people can say they've seen 
President Bush zoom by them on a 
bicycle first thing in the morning followed 
by a horde of Secret Service agents in 
golf carts, ambulances and fire trucks. 

But it was an everyday experience for 
Keith Thornhill and the rest of the team at the Charleston-based Production Design Associates during the 
2004 G-8 Summit.  

"We'd hear this big commotion and look up, and be like ‘holy smoke, that's the president,'" said Thornhill, 
the company's project manager and in charge of most political events. 

PDA is a 16-year-old company that does video, audio and lights for all kinds of events, but has added a 
very big customer in the last few years -- the White House. And that has led to numerous other political 
events including the Democratic presidential debate at The Citadel last week and Bush's stop in Charleston 
the next day. 

The company started working with the White House after a December 2001 event at The Citadel, Thornhill 
said.  

"We established a good relationship," he said. "It just went from there." 

Thornhill said the company has done at least 60 events with people such as Bush, Vice President Dick 
Cheney, U.S. Sen. John Kerry, D-Mass., and the Republican National Committee. They did the 2005 
Inaugural ball. During the last week of the 2004 campaign, Thornhill went from Fort Myers, Fla., to Pontiac, 
Mich., then to Miami in a course of three days following President Bush. 

"I'll be honest with you. It's awesome," Thornhill said. "You are right in the mix of things." 

This is not easy work. They spent almost six weeks planning the schematics for the Charleston debate 

PDA crews started working 10-hour days the Wednesday before the Monday debate to set up the massive 
amount of equipment. There was between 40,000 and 50,000 pounds of lighting equipment over the stage 
where the eight candidates spoke. There was 600 feet of trusses. There was the video wall where the clips 
from YouTube users were shown to the candidates. There were two 10 and half feet by seven and half 
video screens set up in the post-debate spin room. 

Thornhill said the first 30 or so events were stressful because of the pressure of working around political 
figures. A blown fuse or falling light could have major repercussions. 

"You realize that one mistake could create a moment that could cost somebody an election," he said. "It 
was nerve-racking. The worry factor is still there." 

The most interesting event, though, was the 2004 G-8 Summit held at Sea Island, Ga. Besides the morning 
Bush caravan, the team would see people such as former British Prime Minister Tony Blair, Canadian Prime 
Minister Paul Martin and former French President Jacques Chirac. 

"You'd be standing there, look away, and the next thing you know Paul Martin Would be standing next to 
you," he said. 

John Boyanoski can be reached at jboyanoski@scpols.com. 
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